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Abstract: This comprehensive article embarks on an exploration of the multifaceted and 

frequently undervalued relationship between humanities and commerce. Unveiling the 

historical foundations that underpin this connection, the article meticulously dissects the 

current landscape of interdisciplinary collaboration, casts a visionary gaze upon future 

prospects, and delves into the intricacies of the challenges and benefits that emerge when 

the realms of humanities and commerce intricately converge. In our pursuit of unraveling 

the dynamics of this symbiotic relationship, we aim to not only comprehend but also deeply 

appreciate the profound implications it holds, unlocking a myriad of untapped potentials 

for fostering innovation, cultivating empathy, and engaging in holistic problem-solving 

endeavors. 
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1. INTRODUCTION 

 

The intersection of humanities and commerce represents a rich and complex tapestry where 

creativity meets strategy, and empathy converges with efficiency. This article aims to unravel 

the layers of this symbiotic relationship, examining its historical evolution, current 

manifestations, and the potential it holds for the future. Beyond the apparent dichotomy, the 

collaboration between humanities and commerce is a dynamic force that shapes education, 

business practices, and societal values. 

 

Review of Literature 

Cognitive styles, often shaped by educational choices and career preferences, play a crucial 

role in shaping individuals' learning experiences and professional trajectories. This literature 

review aims to synthesize research on cognitive styles across different academic disciplines, 

with a particular focus on humanities, commerce, and science students. Additionally, the 

http://journal.hmjournals.com/index.php/JHMD
http://journal.hmjournals.com/index.php/JHMD
https://doi.org/10.55529/jhmd.32.14.20
http://creativecommons.org/licenses/by/4.0/


Journal of Humanities, Music and Dance 

ISSN: 2799-1180  

Vol : 03, No. 02, Feb-March 2023 

http://journal.hmjournals.com/index.php/JHMD 

DOI: https://doi.org/10.55529/jhmd.32.14.20 

 

 

 

 

Copyright The Author(s) 2023.This is an Open Access Article distributed under the CC BY 

license.(http://creativecommons.org/licenses/by/4.0/)                                                             15 

review delves into the interdisciplinary intersections, such as digital humanities and e-

commerce, that contribute to a nuanced understanding of cognitive styles in various contexts. 

 

Mukherjee and Chatterjee (2016): 

Mukherjee and Chatterjee conducted a study in West Bengal, exploring the cognitive styles 

of higher secondary students in the humanities, commerce, and science streams. Their 

findings shed light on the distinctive cognitive patterns associated with each discipline, 

providing insights into the influence of educational choices on cognitive development. 

 

Mallik et al. (2023): 

In "Humanities, Social Sciences, Commerce and Management Volume I," Mallik and 

colleagues contribute to the literature by presenting a comprehensive volume that likely 

encompasses diverse perspectives on cognitive styles and interdisciplinary connections 

within these academic domains. 

 

Di Tella (2018): 

Di Tella examines the intersection of digital humanities and e-commerce, specifically 

focusing on digital monographs. This study offers considerations on how technological 

advancements and digital platforms impact cognitive styles in the context of academic 

research and commerce. 

 

Buckeridge (2008): 

Buckeridge explores the potential clash or synergy of cultures between engineering, 

commerce, and the humanities. The study delves into the interdisciplinary aspects of these 

fields, addressing the dynamics that may shape cognitive styles and perspectives in students 

pursuing education in these diverse disciplines. 

 

Yadav and Rani: 

This study investigates career stream choices among science, commerce, and humanities 

students. By exploring the factors influencing students' decisions, it contributes to 

understanding the cognitive styles associated with different academic and professional paths. 

 

Bentley, Gulbrandsen, and Kyvik (2015): 

Bentley et al. explore the relationship between basic and applied research in universities, 

emphasizing the interdisciplinary nature of research. This study provides insights into how 

cognitive styles may vary between those engaged in theoretical pursuits and those involved in 

practical applications across disciplines. 

 

Jusoh and Ling (2012): 

Examining factors influencing consumers' attitudes towards e-commerce, this study 

contributes to the understanding of cognitive styles in the context of online shopping 

behaviors. The findings may have implications for individuals in commerce and related 

fields. 
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Shahzad et al. (2020): 

Addressing the impact of COVID-19 on e-commerce usage in the Malaysian healthcare 

industry, this study investigates changes in cognitive styles and consumer behavior during a 

global crisis, emphasizing the adaptability of individuals and industries. 

 

Hardilawati et al. (2019): 

Focusing on the role of innovation and e-commerce in small businesses, this study explores 

how cognitive styles influence entrepreneurial endeavors. The findings may provide insights 

into the cognitive aspects that contribute to innovation and success in e-commerce. 

 

Kauts (2016): 

Examining emotional intelligence and academic stress among college students, this study 

touches upon the psychological aspects of cognitive styles. It provides a broader perspective 

on the factors influencing cognitive functioning in an academic context. The reviewed 

literature highlights the multifaceted nature of cognitive styles, shaped by educational 

choices, interdisciplinary connections, and external factors such as technological 

advancements and global crises. Understanding these dynamics is crucial for educators, 

researchers, and policymakers seeking to foster holistic cognitive development in students 

and professionals across diverse disciplines. 

 

Need To Study the Relationship between Humanities and Commerce 

The study of the relationship between humanities and commerce is essential for several 

reasons, as it offers insights into the interconnectedness of these seemingly distinct fields. 

Here are some key reasons highlighting the need to explore the relationship between 

humanities and commerce: 

 

Interdisciplinary Perspectives: 

Understanding the relationship between humanities and commerce promotes an 

interdisciplinary approach, recognizing the intersections between the liberal arts and business. 

This perspective encourages collaboration and the integration of diverse knowledge, fostering 

a more holistic understanding of societal and economic issues. 

 

Holistic Education: 

Integrating humanities into commerce education provides a more comprehensive and well-

rounded education. It equips students with critical thinking skills, ethical reasoning, and 

cultural awareness, which are crucial for making informed and socially responsible business 

decisions. 

 

Ethical Decision-Making: 

Humanities disciplines, such as philosophy and ethics, contribute to the development of 

ethical decision-making skills. A study of the relationship between humanities and commerce 

helps individuals in the business world navigate complex ethical dilemmas and make 

decisions that align with broader societal values. 
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Effective Communication and Collaboration: 

Humanities emphasize communication, writing, and interpersonal skills. These skills are vital 

in the business world for effective communication with diverse stakeholders, collaboration 

within teams, and building relationships with clients and customers. 

 

Innovation and Creativity: 

Humanities disciplines foster creativity and innovative thinking. The integration of 

humanities into commerce education can inspire innovative solutions to business challenges, 

encouraging entrepreneurs and business leaders to think beyond traditional approaches and 

embrace creative problem-solving. 

 

Cultural Competence: 

Commerce is increasingly global, and an understanding of different cultures is crucial for 

successful international business interactions. Studying the relationship between humanities 

and commerce enhances cultural competence by exposing students to diverse perspectives, 

traditions, and ways of thinking. 

 

Adaptability to Change: 

Humanities education encourages adaptability and resilience, qualities that are essential in a 

rapidly changing business environment. By studying the relationship between humanities and 

commerce, individuals can develop a flexible mindset and better navigate the uncertainties of 

the business world. 

 

Social Responsibility: 

Humanities disciplines, such as sociology and environmental studies, contribute to an 

awareness of social and environmental issues. A study of the relationship between humanities 

and commerce promotes a sense of social responsibility among business professionals, 

encouraging sustainable and socially conscious business practices. 

 

Enhanced Leadership Skills: 

Humanities education emphasizes leadership qualities such as empathy, emotional 

intelligence, and the ability to understand diverse perspectives. These skills are crucial for 

effective leadership in the business world, fostering a positive organizational culture and 

employee well-being. 

 

Long-Term Success: 

Businesses that recognize and leverage the relationship between humanities and commerce 

are better positioned for long-term success. The combination of analytical and quantitative 

skills from commerce education with the human-centric and ethical perspectives from 

humanities can lead to more resilient and socially responsible business practices.In summary, 

studying the relationship between humanities and commerce is imperative for cultivating 

well-rounded professionals who can navigate the complexities of the modern business 

landscape with ethical awareness, cultural sensitivity, and innovative thinking. It enhances 
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the educational experience, preparing individuals for successful and meaningful careers in 

commerce and beyond. 

 

History 

Early Foundations 

The roots of the relationship between humanities and commerce can be traced back to ancient 

civilizations where trade, philosophy, and the arts coexisted. Merchants and traders engaged 

with philosophical ideas, contributing to a nuanced understanding of ethics, governance, and 

societal values. 

 

Renaissance and Enlightenment: 

During the Renaissance and Enlightenment periods, a revival of interest in literature, 

philosophy, and the arts coincided with the emergence of modern commerce. The synthesis 

of humanistic ideas and economic pursuits laid the groundwork for a more interconnected 

worldview. 

 

Current State: 

Interdisciplinary Education: 

In the contemporary era, educational institutions are recognizing the value of an 

interdisciplinary approach. Programs that combine humanities and commerce, such as 

business ethics, cultural studies in business, and design thinking in marketing, foster well-

rounded individuals with a holistic understanding of their fields. 

 

Innovation and Creativity in Commerce: 

Businesses are increasingly recognizing the benefits of integrating humanities into their 

operations. Design thinking, a methodology rooted in empathy and creative problem-solving, 

has found its way into corporate strategy, product development, and customer experience 

design. 

 

Future Prospects: 

Holistic Leadership: 

The future of leadership may lie in individuals with a strong foundation in both humanities 

and commerce. Leaders equipped with critical thinking skills, cultural understanding, and 

ethical reasoning can navigate the complexities of the globalized business landscape. 

 

Socially Responsible Business Practices: 

As societal expectations evolve, there is a growing emphasis on corporate social 

responsibility and ethical business practices. A background in humanities equips 

professionals with a nuanced understanding of societal needs, fostering sustainable and 

socially responsible business practices. 

 

Technological Integration: 

The future holds opportunities for the integration of humanities in emerging technologies. AI 

systems designed with ethical considerations, user experience designed with empathy, and 
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technology developed with cultural sensitivity is potential outcomes of a collaborative 

approach. 

 

Challenges 

Perceived Dichotomy: 

One of the challenges lies in overcoming the perceived dichotomy between humanities and 

commerce. Stereotypes that associate creativity with impracticality and efficiency with 

insensitivity can hinder the integration of these disciplines. 

 

Resistance to Change: 

Institutional structures and traditional educational paradigms can resist change. Overcoming 

resistance to interdisciplinary programs requires a shift in mindset, recognizing the value of a 

diverse skill set in an ever-evolving professional landscape. 

 

2. CONCLUSION 

 

In conclusion, the symbiotic relationship between humanities and commerce emerges not just 

as a harmonious coexistence but as an indispensable fusion for successfully navigating the 

multifaceted challenges of the modern world. From its deep-seated historical roots to the 

contemporary initiatives in interdisciplinary education, this collaboration stands as a powerful 

force with the potential to shape the trajectory of work, business, and societal progress. As we 

cast our gaze into the future, it becomes evident that embracing this interconnectedness can 

serve as a catalyst for fostering more than just innovative and efficient approaches in 

commerce. It paves the way for a paradigm shift towards ethical business practices and 

culturally sensitive strategies. The infusion of humanities into the realm of commerce can 

elevate corporate responsibility, transcending profit-centric objectives to embrace a more 

holistic perspective that considers societal and environmental impacts. However, the journey 

toward realizing this harmonious integration is not without its challenges. Overcoming the 

entrenched perceptions of a dichotomy between humanities and commerce requires a 

concerted effort from educators, businesses, and policymakers alike. Shifting traditional 

mindsets and institutional structures necessitates a commitment to recognizing and 

appreciating the inherent strengths that surface when these two realms converge. This 

transformative journey towards a more integrated approach demands a collective 

acknowledgment of the diverse perspectives that humanities bring to commerce. By fostering 

an environment that values and celebrates this diversity, we can unlock the full potential of 

the symbiotic relationship. It is not merely a matter of coexistence but rather a recognition 

that the interplay between humanities and commerce has the capacity to enrich individuals, 

propel businesses toward socially responsible practices, and contribute meaningfully to the 

betterment of society at large. In the grand tapestry of human progress, the interweaving of 

humanities and commerce emerges not as a mere collaboration but as a dynamic synergy that 

has the power to redefine how we perceive, engage with, and contribute to the world around 

us. The journey ahead involves embracing this synergy, transcending conventional 

boundaries, and collectively shaping a future where the intersection of humanities and 

commerce becomes a cornerstone for progress, innovation, and societal well-being. 
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